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CHALLENGE: NBCUniversal in Australia are an award-winning content business. However this success has come at the cost of fragmented
responses to Clients. Due to the decline in linear TV, NBCUniversal needs to focus on digital and social first responses. Now is the time to
rethink, reinvent and map a way forward for NBCUniversal’s evolved presence.

SOLUTION: Training the NBCUniversal Sales and Creative teams in the ‘Art of Ideas’, including and bronze briefs, ideas and
process templates. Stronger responses leads to better ideas and more commercial impact in the competitive Australian market.

OUTCOME: "For our Sales and Creative teams, Rebel Angel Strategy delivered fantastic Strategy Training. This has made a powerful difference
to our sales and marketing proposals, as the entire team is leaning into a brilliant framework designed by Russ Mitchinson. Thank you.”

Joanne Liddell, Director, Commercial & Marketing, NBCUniversal



